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e the team of Simply Jaipur, a unique

destination for your own lifestyle magazine,
welcome you. It is Rajasthan's first BI-LINGUAL
monthly lifestyle magazine. As you are aware our
current SJ July ‘25 Edition is already on the Stands.
We Invite your presence in form of advertorial or
advertisment in our coming August edition in which we
cover top personalities of Jaipur who have
contributed in any way to lifestyle, society or through
their profession. Our upcoming editions will be based
on the customs and traditions of the local area. As well
we will be highly delighted if anybody send us
Travelogues aboutdifferent tourist destinations.

We also have our presence online among the
readers of all ages through Digital magazine. Our
targeted group of reader varies from proactive and
dynamic adults to people with higher household
incomes.

All editions of SIMPLY JAIPUR are available
online also, you can visit our online digital
brochure at www.simplyjaipur.com. This 40 pages Bl-
LINGUAL publication features new trends of
lifestyle in every edition.

In last four successful years, we have received great
response from our readers not only from Rajasthan
butalso globally.

In our upcoming editions, we look forward to
publish Life-style contents and for that we are
providing advertising space for the local businesses.
We also cater to your presence in form of Display
Advertisement, Editorial, or Advertorial.
2K i“,
CED/MANAGING EDITOR & BUSINESS HEAD
M: 9414044548 ©

S
n@n-z

Fiollome e : nmw 414044548 941340185  cabch your favorie magazine

ra] simplyjaipur :
Now on your mobile R TT 0L TEEES )
' SIMPLYJAIPUR *q
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From Left to Right - Dr Shravan Kokroo (Group Head Marketing & CSR. Tresor), Shaurya Seth (Founder & MD, Tresor)
Diya Kumari (Deputy Chief Minister Rajasthan) Prem Chand Bairwa (Deputy Chief Minister - Rajasthan ), Kundeep Dhankar (MLA)
Manoj Paliwal (GM Projects, Tresor)

Imagine Tresor Unveils North Indias Largest Apple Premium Partner Store in Jaipur

magine Tresor is one of the largest geo-wise Apple Premium Partners in India, known for offering a premium

and personalised retail experience. As part of the Tresor Group, Imagine operates a chain of Apple-authorized

stores across the country, specializing in: Apple product sales (iPhone, iPad, MacBook, Apple Watche,
AirPods, HomePod etc.), customer-centric service and supports experiential retail environments that allow users to
explore the Appleecosystem in immersive, design-forward spaces.

Their stores are known for embodying Apple's global retail standards while also offering localized, high-touch
customer service. The brand focuses on delivering technology with luxury, and has been expanding its presence in
key metropolitan and Tier-1 cities.Imagine Apple Premium Partner lives and breathes Apple. Spread across 30
cities in the country, the brand has more than 46 stores and 25 services centers in India. Tresor has more than 600
trained manpower who cater to more than halfa million visitors every year at its brick and mortar facilities.

Imagine Tresor unveiled its newest Experiential Apple Store on M.I. Road, Jaipur, on 18th July 2025. The grand
launch event was graced by the esteemed presence of Hon’ble Diya Kumari Ji and Hon’ble Prem Chand Bairwa Ji,
Deputy Chief Ministers of Rajasthan, along with Shri Kuldeep Dhankar Ji, MLA, and the senior leadership of the
Tresor family.

Mr. Shaurya Seth (Founder and MD - Tresor) said “We are proud to announce the launch of our largest Imagine
Apple Premium Partner Store in the vibrant city of Jaipur. Our aim is to bring the best of Apple’s products, services,
and customer experience closer to the people of Jaipur. This new store is a reflection of our commitment to
delivering premium technology in a space that is not only immersive and informative, but also welcoming. Jaipur’s

[F] siMPLY JAIPUR [juLY 2025



growing digital landscape makes it the perfect location
for us to expand our presence and continue empowering
customers from students and professionals to creators
and entrepreneurs.”

Diya Kumari (Deputy Chief Minister - Rajasthan) said,
“It gives me great pleasure to extend my warm wishes on
the inauguration of the Imagine’s largest Store. This
marks not just the arrival of world-class technology, but
also a step forward in empowering our younger
generation, entrepreneurs, and creatives with access to
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innovation and excellence. Rajasthan has always
embraced progress while preserving its heritage, and
the opening of such global retail experiences reflects
our evolving aspirations. I congratulate the entire team
behind this initiative and hope it inspires more
opportunities for growth and digital empowerment in
our region. Wishing Imagine continued success in
serving the community with quality, service, and
innovation.”

Dr. Prem Chand Bairwa (Deputy Chief Minister -
Rajasthan) said, “I extend my heartfelt congratulations
on the grand opening of the Imagine Apple Store. This
is a proud moment for all of us, as such initiatives
reflect the growing digital aspirations of our youth and
entrepreneurs. Technology today plays a vital role in
education, employment, and empowerment. The
arrival of a premium retail and service destination like
Imagine Apple is a welcome step toward building a
digitally enabled and self-reliant society. I am
confident this store will serve not only as a hub for
innovation but also as a source of inspiration for many.
My best wishes to the entire team behind this initiative

SIMPLY JAIPUR [JULY 2025 [1[]
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for a successful and impactful journey ahead.”

Mr. Kunal Sangar (Business Head - Treasor) said, “We
are excited and happy about our new store launch at M.1.
Road and anticipate a great response which could be seen
in the euphoria amongst the customers who lined up for
the launch. With a complete range of all products under
one roof, we endeavour to offer enhanced customer
support and after-sales service. Customer Experience is
an obsession and not a KRA for our team mates”.

Dr. Shravan Kokroo (Group Head Marketing and CSR,
Tresor) said, "We are excited to unveil the store in the
heart of Jaipur, a city known for its rich heritage and
rapidly evolving tech-savvy community. This launch is
more than just a retail expansion; it represents our vision
to connect people with cutting-edge Apple technology
through an experience that’s personalized, seamless, and
trustworthy. Our focus has always been on customer-
centric innovation, and with this store, we aim to offer

not just products, but a complete Apple ecosystem from
hands-on demos and expert guidance to after-sales
support and training. We are confident that the Imagine
store will become a destination for inspiration,
learning, and technology for the people of Jaipur and
beyond.”

Manoj Paliwal (GM Projects, Tresor) said that it has
been an honor to oversee the development of this store
from concept to reality. We’ve worked tirelessly to
ensure that every detail reflects our signature blend of
elegance, functionality & a customer-first experience”

The Journey of Tresor Group

Tresor Systems Pvt. Ltd., one of India’s fastest-growing
luxury tech retail companies. The company attributes
this anticipated growth to strategic expansion and
experiential retail innovation as well as a strong people-
first culture.

SIMPLY JAIPUR |JULY 2025
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Currently operating in 30 cities & over 600 employees,
Tresor has carved a leadership position in India’s
premium consumer technology market. Its diverse
portfolio includes Apple Premium Reseller outlets,
Apple Authorised service centres, and Dyson stores,
with plans to expand to 35 cities by the end of this fiscal.

Shaurya Seth (Managing Director, Tresor Systems Pvt.
Ltd) mentioned that “FY2024 was a transformative year
for us, and FY2025 will be about scaling that
transformation.Our growth is powered by more than just
strategy, it’s built on a culture of trust, creativity, and
long-term vision.” Landmark initiatives like the launch
of Café Tresor in 2018, a blend of tech, hospitality, and
Al demonstrate the brand’s commitment to futuristic,
human-centric retail.
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Shaurya Seth
(Founder & MD, Tresor )

"Design is a form of care. If it doesnt serve
humans at their most emotional moments,
its not worth building.”

Q: Shaurya, you have been described as a cross-
disciplinary innovation leader. How did your journey
begin? What shaped your unique design philosophy?

Shaurya : My journey began with a deep curiosity about
how things work, whether physical spaces or digital

SIMPLY JAIPUR |JULY 2025

Meet the Visionary : Shaurya Seth

systems and more importantly, how they make people
feel. Studying at NYU Tisch gave me a platform to
explore architecture, sound, storytelling, and tech
together. Over time, I realized that design is not just
about aesthetics or function, it’s a form of care. That
philosophy drives everything I create: systems that are
intuitive, human-centered, and emotionally resonant.

Q: You're closely associated with the evolution of
Imagine Tresor. How did you transform Apple retail
in India?

Shaurya : At Imagine Tresor, we saw an opportunity to
move beyond transactional retail and create immersive
Apple experiences tailored for the Indian market. I led
the redesign of our stores to suit aspirational spaces and
compact formats, especially in Tier 1 and Tier 2 cities.
One key strategy was dedicating nearly 50% of visual
merchandising space to the iPhone, making it a hero
product and enhancing brand desirability.

We have also embraced digital transformation with
myimaginestore.com, crafting an elegant, Apple-
aligned online journey that reflected the same premium
ethos as our physical stores.

Q: Beyond retail, you co-founded One Bharat. What
inspired this healthcare initiative?



Shaurya : One Bharat was born out of a very personal
concern of accessibility. We always wanted to create a
telemedicine and wellness platform that didn’t just serve
cities but reached underserved, rural populations. Today,
it operates as a global healthcare logistics service
offering digital prescriptions, cross-border medicine
delivery, and 24x7 wellness support. At its core, One
Bharat is designed with empathy, simple, inclusive, and
deeply impactful.

Q: Primee is another fascinating venture. What does
itbring to the food-tech space?

Shaurya : Primee is close to my heart because it makes
culinary discovery joyful and intuitive. It’s an Al-
powered food suggestion platform that helps home
chefs, bloggers, and foodies discover recipes based on
taste, mood, and memory. It's not just about "what to
cook" it's about how food makes you feel, and how it fits
into your lifestyle.

Q: You also create music under the name BINPA.
How does that tie into your design approach?

Shaurya : BINPA is my creative persona, named in
honor of my grandmothers. Through it, I explore sound
as an emotional medium. I use synthesizers and Ableton
Live to create ambient compositions that explore themes
like stillness, nostalgia, and the chaos of city life. Just
like my product designs, the music is intuitive and
evocative. It’s about listening deeply to yourself, your
surroundings, and your silence.

Q: You're part of the World Economic Forum’s
Future Global Leaders and have been honored by
IEEE. What do these recognitions mean to you?

Shaurya : These recognitions reaffirm my belief that
innovation must be ethical, inclusive, and sustainable.
Whether in Al, retail, or healthcare, I believe we must
build systems that don’t just scale, they must uplift. ’'m
grateful for the platform to influence conversations
around digital inclusion, design ethics and sustainability.

SIMPLY COVER STORY
Q: What’s next for you?

Shaurya : I'm currently exploring new frontiers in

ambient technology where physical space, emotion,
and sound interact seamlessly. I'm also working on
international collaborations that bring Indian design
sensitivity to global contexts. Wherever the journey
leads, the core stays the same: designing with empathy.
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SHAPING BRANDS, BREAKING STEREOTYPES
AND LEADING WITH HEART

With over 13 years of diverse experience in the world of marketing, Aditi Malik

stands as a powerhouse of creativity, strategy, and purpose. Currently working as
Senior Brand Manager at Tresor Systems Private Limited, a trusted Apple Co-Partner,
Aditi has successfully led impactful campaigns and brand journeys, leaving a strong
footprint across industries.

Her career spans multiple sectors - FMCG, Automobile, Media, Technology,
Recruitment, Aviation, Banking, Entertainment, and Lifestyle, a testament to her
adaptability and depth of understanding in consumer behavior and brand needs. She
has worked with iconic brands such as Apple, Microsoft, Thums Up, Coke, HCL,
Patrika, TimesJobs, Emami, PVR, and Delhi Airport, consistently driving results ADITIMALIK

. . . . . Senior Brand Manager,
through creative yet strategic marketing and communications. Tresor Systems Private Limited

SIMPLY JAIPUR |JULY 2025




Backed by an MBA, a Diploma in Retail Management,
Aditi's strengths lie in marketing strategy, digital
innovation along with public relations, community
engagement, event execution & business development.
Her approach is customer-first and result-oriented,
with a flair for building strong brand narratives and
long-term audience relationships.

Beyond her professional accolades, Aditi embodies the
spirit of balance and resilience. As a mother to an 9-
month-old, she gracefully juggles the beautiful chaos
of motherhood with a demanding corporate role while
continuing to pursue her passions. Whether she's
attending a business meeting or nurturing her child, she
gives her all, proving that work-life balance isn't a
myth, it's a mindset.

Her love for adventure finds expression on the road.
Aditi is a passionate biker and a proud member of the

SIMPLY BRANDS

Infinity Riders Community (IRC).
Representing the women rider
community at the state level, Aditi
is a strong advocate of women
empowerment through biking. In
2019, she was awarded the Most
Stylish Rider by IRC.

Her list of accolades includes:

* Brand Catalyst Award by MD
Tresor Systems (Dubai, 2023)

« Commitment & Diligence
Award by the President Digiqom Solutions (2017)

* Aspire Award by Times Internet's R&D Tech Head in
2013

Her passion for giving back is just as powerful. Aditi is
actively involved Krishna Dham Gaushala, the Karma
Foundation and the Dream Girl Foundation, where she
has sponsored the education of a girl child. Her work
with these NGOs and charitable trusts reflects her deep
sense of social responsibility and compassion.

Through every milestone in her life be it personal
achievements or professional triumphs, Aditi remains
profoundly grateful to the unwavering presence and
encouragement of her family. At the heart of this
support system stands her mother, whose constant
faith, strength, and sacrifices have been the unshakable
foundation upon which Aditi has built her journey. It is
this deep-rooted sense of love and belonging that fuels
her ambition and keeps her grounded as she scales new
heights.

Whether she's shaping global brands, raising the next
generation, riding with pride, or giving back to society
Aditi Malik does it all with a fierce sense of passion,
unyielding integrity, and a belief in making each
moment count, Aditi leads by example. She embodies
the spirit of bold, empathetic and driven to create
lasting impact in everything she touches.

SIMPLY JAIPUR |JULY 2025
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The Hidden Superpowers:
Unlocking a Richer Life with Soft Skills

1l

We chase success. We study for degrees, master
technical skills for that coveted job, and invest in the
latest gadgets to make our lives easier. But what if the
real key to a truly fulfilling, high-quality life wasn't just
about what we know, but Zow we are? What if the most
powerful tools for upgrading our standard of living were
already within us, just waiting to be polished?

These tools are our soft skills. Often overlooked in the
relentless pursuit of tangible achievements, these
personal attributes are the invisible threads that weave
together a life of success, happiness, and genuine
connection. From navigating the bustling streets of
Mumbai to finding your footing in a joint family in
Chennai, soft skills are your secret superpower. This isn't
just about climbing the corporate ladder; it's about
enriching every single aspect of your existence.

TheArt of Connection: More Than Just Words

Communication is the bedrock of our existence. It's not
merely about having a strong vocabulary; it's about
listening with intent, understanding unspoken cues, and
expressing ourselves with clarity and empathy.

A Tale of Two Brothers:

Consider the story of Rohan and Sameer, two brothers
who inherited their father's textile business in Surat.
Rohan was a textile genius; he knew every fabric, every
weave. Sameer, while knowledgeable, had a different
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gift: he could talk to anyone. When a
major international client visited,
Rohan laid out technical specification
soverwhelming them with jargon.
The deal was slipping away. Sameer
stepped in. He didn't talk about thread
counts; he talked about the story of the

artisans, the heritage behind the Urvashi

patterns, and how their fabrics would feel in a home. He
listened to the client's vision and connected the business
to their dream. The deal was not just saved; it was
expanded. Rohan's technical skill was vital, but it was
Sameer's communication that built the bridge.

In our daily lives, this skill helps us resolve a squabble
with a neighbour, truly understand our children's fears,
and build a support system of friends who genuinely
have our back. Better communication directly translates
to a better quality of life through stronger, more
meaningful relationships.

Your Personal Signature: The Power of Personality

Your personality isn't just about being an introvert or an
extrovert. It's the sum of your confidence, your positive
outlook, your integrity, and your resilience. It's the vibe
you bring into a room. A well-rounded personality is
magnetic; it draws people and opportunities towards
you.

Think about that one phuppaji or maasi in the family
everyone adores. They might not be the wealthiest or the
most "successful" in conventional terms, but their
cheerful disposition, their ability to laugh at themselves,
and their genuine interest in others make them the heart
of every family gathering. They handle crises with a
calm that soothes everyone and celebrate joys with an
infectious enthusiasm. This is personality in action.
Developing it means cultivating self-awareness,
practicing optimism, and building the kind of character
that can weather life's storms with grace.

From Pocket Money to Portfolio: Financial Wisdom

Financial management isn't a skill reserved for CAs and
stockbrokers. It is a very fundamental life skill that




dictates our stability, our freedom, and our future. In the
Indian context, where family financial goals are often
intertwined, this skill is paramount.

The Story of Priva and Akash:

Priya and Akash, a young couple in Bengaluru, both
earned well. Yet, they were always stressed about
money. Impulsive online shopping,frequent expensive
dinners, and a lack of a clear budget meant their savings
were negligible. They dreamed of buying a home and
travelling, but those dreams felt distant.

Their friend, Meera, who earned less, seemed far more
secure. Her secret? She mastered the soft skill of
financial discipline. She automated her savings, tracked
her expenses using a simple app, and had open
conversations with her spouse about their financial
goals. Inspired, Priya and Akash decided to change.
They started with a simple budget, cutting back on non-
essentials and creating a systematic investment plan
(SIP). Within a year, they had a solid emergency fund
and a growing down payment for their home. The stress
was replaced with a sense of control and empowerment.
Their standard of living didn’t drop; it improved,
because it was now built on a foundation of security, not
anxiety.

The Human Network: Thriving Socially

Humans are social creatures. Our ability to interact,
network, and build rapport is crucial for both our
professional and personal well-being. Social skills go
beyond just attending parties; they involve emotional
intelligence, empathy, and the ability to build a genuine
community around you. In India, our social fabric is
rich and complex. Being able to navigate it effectively
from the local kirana store owner to your senior
manager opens doors. It leads to better collaborations at
work, a helping hand from a neighbour when you're in a
fix, and a feeling of belonging that is essential for
mental peace.

The Mastery of Moments : Time and Home

Management

"I don't have time!" is a national catchphrase. Yet, some
people seem to have all the time in the world. Yet,
between 25-hour days, it’s effective time use that
creates ease. At the heart of prioritizing tasks, reducing
distractions (learning to say “no” to that extra,
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unplanned coffee) and being efficient. It’s about working
smart, not just hard.

For the modern Indian family, where both partners are at
work, sharing the mental and physical load is not just a
soft skill, it’s a skill that fosters respect, partnership, and
a peaceful environment. When you manage your time
and home effectively, you create space for what truly
matters family, hobbies, and rest.

Beyond Degrees: Lifelong Learning and Cultural
Awareness

In a rapidly-changing world, the willingness and ability
to learn not just in a classroom, but from experiences,
from people, from failures is a critical soft skill. It keeps
your mind sharp and makes you adaptable. An educated
mind isn’t just one with a degree; it’s one that is curious
and open.

This openness extends to cultural awareness. India is a
kaleidoscope of cultures, languages, and traditions.
Being culturally aware means respecting this diversity,
communicating in a way that is sensitive to different
backgrounds, and appreciating the richness it brings. In
a globalized world, this skill is your passport to building
relationships with people from all walks of life, making
you a true global Indian citizen. It enriches your
perspective and makes your own life more vibrant and
interesting.

The Relatable Revolution

The beauty of soft skills is that they are not exclusive.
You don’t need a fancy degree to acquire them. You
cultivate them through conscious effort, observation,
and practice.

Start small. The next time you are in a conversation,
practice active listening. Create a simple weekend
budget. Take ten minutes before bed to plan your next
day. Read about a festival celebrated in a different part of
the country. Improving your soft skills is an investment
in the most valuable asset yourself. It’s a journey that
pays the highest dividends, transforming not just your
bank balance or your job title, but the very texture of
your daily life. It’s how you go from merely living to
truly thriving, creating a life that is not only successful
by worldly standards but is also rich in happiness,
connection, and peace. That, in the end, is the highest
standard of living one can aspire to.

SIMPLY JAIPUR |JULY 2025



SIMPLY EVENTS

5T- 2025 1 7T PR — JurRerish fean
b B DA A F3M IPPIRA

. M Iltl MILM

l I'i HIW

T[T STy THITIURH o 91 519 - 2025 o TS gl |sﬂw33mwg@n3ﬁﬁmwﬁﬁm | 35T TARIE & G&A arﬁifaxzsz‘—r (aﬁw )&
THE! Hioh dehet 9 | ST THITHUEM & 3Tee] STTeiieh Hi e, SUTeAs] TS| HiStaren, Heraf=d =1l cumed, STH o Garsieh 3Teiieh Me’l 7
ST STfaferi o1 TamTa foha | 3To Hairer | fean ARt = e o @ ST ST HvT SERT A shael TSTEl i T§ Wik (e ared 311 shefrcHehd! i
Wtk &, sifceh 9% T ki STefeIarel o1 Ueh Tote[d & ot § | SR o @ Ao i fa 4R # e ¢ 31 78 il alivil ol Teded 3 STueded §9
USRS R 7 1 380 et Toh SR 1 3megoror fmion 37 fesefm o1 Sfyes g oA o1 921 Herrsn war srafe fdia = sma & | e - @
HITE BRI T STTHIA T TEATel W <Rl @ T ST SheTl hi TSI o &Y H Td fham | S/8- 2025 o AIE 9§ T3 % AR, T 3R
THTHUHE Yehed sh1 oft =12 foun firet W & | Suqewsit 3 el foh YR ol Soer) 8 TRl @i 350 fafera Sfer i sreferaen oM i fam &
TRt Rt fTM aTeT § | SRR SR & SOerH bl 38 SHGER S SR g § qX Fear ha |

Sl Il H THeERAT A1eT ' S st - Hieh dfehetd

FHTEIHH H 252 & TS Uik dehetdd 7 ge& tfafyr & dR R 3T Haired § el foh Tomywor &t gfen § S s SHId I § | 98 sl
THITHER o FATE! & Hel ST et 36 S o1 518 Tig § 31T o1g1 T8 €, 36 TG o SaTeXvl ¥ <6 i fHerd § | ST i seert S Tt oon
I g H ST @ TR B R ¥ | o1 aehd 37 T § o SR o et s et Sefae Tee W SR i Soe Bl S S’ & d) R gHE
| 3o o e Y e ST B T, T FemTe g S o wed 3 4 e 2 | e & ered T i g e
o o PTG et HT S FeiTe & fory 7 i) .

FRITR TR T w1 | 55k forg ganadi =1 festref , f=thepafin
SR forst e H wremfed fohan ST =nfee | Aeme Sivd - Saerdt Shsfae
& SR JHIE SXATel A el foh 9 TIaR el ot SR 98 @I "M l:l L}\I}“Q\I

T | FTEfae Y SR Y woerd THITHT g wed T e 1SRy [ 2
S ST i o @ e € | gerws wsorel v i sen &
T Tea g e it TR Teft d¥E 1 Gean e w1 T 1 oredt
T RA W 1 GG T2 T o, Afh Sfegl of e |H &
Frafae oft o 1 TR T8 § | 36 WY B9 91 H S st
SERI T HTIE IR E |

[T sIMPLY JAIPUR [JuLY 2025



SIMPLY EVENTS

MBM SCHOOL REUNION BATCH 1995 CLASS 10™
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Book session and launch of ‘ZENITH’:
Mastermg AI for Everyday Life and Work’

w?x Professionals must adopt Al to complete

f_'-' their tasks more efficiently, without
~ becoming overly dependent on it. AT will pa
~ not take your job if you know it, but it will

certainly take your job if you do not get
along with it. As humans, we need to evolve with changing
technology. Al has given people more time by handling repetitive
tasks, acting like a ‘power to think’ within a machine though the control must always remain with us. This
was stated by techno commercial leader Dr. Ajay Data, in a discussion on his book, “ZENITH: Mastering
Al for Everyday Life and Work™ at Ashok Club. He was in conversation with corporate trainer and TedX
speaker Aashima Choudhary. Shedding light on how Al can seamlessly integrate into our daily personal
and professional routines, Dr. Ajay Data underlined how the clarity of prompts makes all the difference in
interacting with Al tools. He focused that the true power of Al lies in how we communicate with it. “Refine
your prompt, give a detailed prompt; the clearer your language, the better the result,” he said.

dicnd gl Ul & dad AR d &R 3P o
u's'sgrazhﬂMoU R &R

| TSI & Y, T TE HEAH STH 6] T SR Sy
! TSR T U WS i TS Soh GHY Toehrd ol <T@ <4 &
32 U AEfears T Triche wEeyH T fag g gt
SicHTe gg WM & qed TSI e 31T iy Ue Se&t
o T Toh ®7 T R FRT T | 39 &4 & T-d e
gfg T R USRUE & Yau, @Y TE HEeAH SEHI &I
g I Hamst, G e, 3MYfd F@en Jaed AR
| fefsea oo & & H iver ud w9 Yer fhan
§ ST | e E, Stere % A Yead & wem §
SCURY ol BRE] Ta ST AR Tk Tg A T AR JeIed
BT 1 39 STER T TSTE SR 31T ShiAd TS SSE & 3TET € oh. TS, S H el o 718 Piel Tod & IS STH| & fou ueh
ST T T | HH 7 halcl S SATIR F@H | Heg e, Sfeeh ot o YRIRes Sc1el ohl Jf¥eh He W ug= off faei |
TR ATSISATS HATH SR HILSYA bl S H THe I - el foh THIN L2 T Y&H, T Te HEH STH| ol Sf 4eh SATIR
OTTEH & SIS & | TSTE ohi STTHAT H STIR UTEHTE & 3TR 9 3ok Tad faehid & YFigR o9+ ol ScaTfed & |

SIMPLY JAIPUR |JULY 2025



Help in Suffering organized community celebration
on World Camel Day

Help in Suffering
(HIS) organized a
special celebration at
the Camel Rescue
Center in Bassi on the
¥ occasion of World
¥ Camel Day on June

22. Through this
program, the camel welfare work done by HIS for the last
two decades was shown. Also, important issues like the
rapidly decreasing number of camels in India were also
highlighted. Many camel owners from the surrounding
villages participated in this program. Various types of
activities were organized, including a traditional puppet
show, in which messages related to camel health and care
were presented in an entertaining form. Educational
material was distributed to camel owners in the local
language, so that they could get practical information
about camel care. At the same time, the efforts of the
owners who took good care of camels were appreciated by
giving them awards.
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Vakrangee Limited enters into a Strategic Distribution
Partnership with Ageas Federal Life Insurance
Company Limited
s - Vakrangee Limited (IRDAI
e, Registration Code: CA0249)
_ has entered into a Strategic
.. Distribution Partnership with
... Ageas Federal Life Insurance
~ Company Limited, one of
India’s fastest growing private life insurers, to further
the mission of increasing life insurance accessibility
across the nation. This collaboration will enable
Vakrangee to offer Ageas Federal’s comprehensive
range of life insurance solutions through its vast
network 0f 22,986 Vakrangee Kendras spread across 32
States, 609 Districts, and 5,835 Postal Codes, across the
length and breadth of India. This partnership marks a
significant step in advancing financial inclusion and
addressing the insurance protection gap, aligned with
the nation’s inclusive growth priorities. Mr. Vedant
Nandwana, Managing Director, Vakrangee Ltd., stated:
“We are proud to partner with Ageas Federal Life
Insurance to extend life protection and financial
services across India

£

DOCTORS’ DAY CELEBRATED WITH GREAT ENTHUSIASM

~ T AT TR,

Doctors’ Day celebrated with great enthusiasm
at the Santokba Durlabhji Memorial Hospital
(SDMH), Jaipur. On this occasion, more than
100 doctors from various departments came
together to cut a cake and celebrate this special
day. The hospital management & staff extended
their best wishes & expressed heartfelt gratitude
for the doctors’ dedication, service and
contribution.
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A ground-breaking book charting India’s
Bold Journey to a $30+ Trillion Economy

Viksit Bharat: India @2047 by
author and thought leader,
Aditya Pittie. Published by
Fingerprint Publishing, this
timely and meticulously
researched work provides a
compelling blueprint for
India’s transformation into a
developed nation and global
economic powerhouse by its
100th year of independence,
achieving a projected economy exceeding $30 trillion.
With a foreword by Prof. S.P. Kothari of the MIT
Sloan School of Management and glowing
enendorsements from luminaries like Motilal Oswal,
T. V. Mohandas Pai, Dr. Anand Ranganathan, Suresh
Prabhu, Dr. Arvind Gupta, and Harish Mehta, this
groundbreaking book stands as an unparalleled
resource for policymakers, business leaders,
academia, and citizens passionate about India’s future.

{ VIKSIT
{BHARAT

INDIA @2047

CUTS International and JECRC University
Sign MoU to Foster Innovative Learning

% In a significant step
' || towards the super
~ transformative
¥ collaboration to
advance education
beyond traditional
classrooms, CUTS
International and
JECRC University, Jaipur, signed a Memorandum of
Understanding (MoU) in a ceremony in July 2025.
Speaking at the event, Prof. Victor Gambhir, Vice
Chancellor noted, “JECRC students will gain unparalleled
exposure to policymaking through CUTS’ expertise,
fostering skills that transcend academic boundaries.” Mr.
Pradeep S Mehta, Secretary General of globally prominent
organization - CUTS International, “CUTS is thrilled to
partner with JECRC University to nurture a new
generation of thinkers and leaders. The spirit is more
important than the letter.”Jaipur Engineering College and
Research Centre (JECRC) University Jaipur, is a premier
institution dedicated to holistic education and innovation
since year 2000.

SIMPLY JAIPUR |JULY 2025

a3 91 35 YR &d) &1 g3 30TerE, IR @bif
! firen 7 shaq

T @G 5 H 43 Tt
e <ol i gHe T |
TR <1 T 9 g &
T2 1 3% NIMS e
AT T, S ST IchE
y fafecar Farsi @i

qAqH dhh & fau
ST S © | NIMS sreaaret & faeros fafsheaent = gfsn <ot =t
AN 1 I IR A1, Aferd U § 3¢ =11 T8I 511 el | 36
i THI H, 37 TRER 3 T Fedt iR f:%and fof o gu
i <ot o ST 1 < foha | giasn <ot & e W =R Sl i
T SfieF faet 9ept | I8 HeM 1 7 Shadl 39 YRR i 3SRl i
T &, sifeek Ig oft femmn © & g @ 1 o<l | off a0 gl & fere
FF T H Thd ¢ | NIMS rearat & =i 2. seen fog
TER ST 3 39 SIS hi W1 i 3R Fgl, 4 39 e & HE! Hl
HIE A, difek Tk q arferss Sl St S S S 9 | g9
Tiwie 3 i el Hed SR THY01 i TEHAT I ¢ | 2. dER it
% g H NIMS s1o7aret 3 & Hiat & Teer =ifae fove € 3R
3R S8 Heaqul HEf W SIFTEhdT SgH § Taeaqut yfiyent fums




Mr. Hardeep Singh Brar appointed as President and

Chief Executive Officer of BMW Group India.

"ﬂ BMW Group India has
. announced a change in
personnel at the helm with Mr.
Hardeep Singh Brar being
appointed as the President and
Chief Executive Officer
effective 1 September 2025. Mr. Hardeep Singh Brar
succeeds Mr. Vikram Pawah who is taking charge as
Chief Executive Officer of BMW Group Australia and
New Zealand. Mr. Jean-Philippe Parain, Senior Vice
President, Region Asia-Pacific, Eastern Europe, Middle
East and Africa, BMW Group said, “India is among the
fastest growing markets for BMW Group and an
important pillar of our long-term success strategy for the
region. Mr. Hardeep Singh Brar holds vast expertise and
an intricate understating of Indian automotive industry
to lead this dynamic market and strengthen BMW
Group’s operations here. We would like to thank Mr.
Vikram Pawah for his immense contribution towards
strategic growth of BMW Group India and playing a
decisiverole in its recent development.”

SIMPLY EVENTS

JAIPUR SCHOOL STUDENT ARJUN PATEL DESIGNS
AlI-POWERED SMART GLASSES ‘SIGHTSENSE’

India is home to over 62 million
people who are blind or visually
impaired. Yet, only 15% have
access to advanced Al-based
assistive devices due to their
high costs, internet dependence,
and limited reach in rural areas.
This creates massive barriers to
independence, education, employment, and social
inclusion. The reasons behind this are the high cost of
such tools, dependency on the internet, and limited
access in rural areas. To address this issue, 16-year-old
Arjun Patel from Jaipur has developed an affordable
Al-powered smart glasses called ‘SightSense’ for
visually impaired people. He is a class 12 student at
Jayshree Periwal International School, Jaipur.
‘SightSense’ is not just a smart pair of glasses but a
unique assistive device loaded with multiple features.
These glasses provide real-time voice feedback to
help visually impaired individuals in their daily lives.

NueGo Equip its Coach Captains with Skills and
Technology to Drive India’s Green Mobility Movement

As the world shifts
toward electric vehicles
(Evs), the success of this
transition hinges not just
on technology but on the
people behind the wheel.
NueGo, the intercity
electric bus brand by GreenCell Mobility, is tackling this
challenge head-on with its EV-Centric Driver Training
Program, designed to equip its coach-captains with the
expertise needed to navigate the unique demands of
electric mobility. As India’s largest premium intercity
electric bus service, NueGo places a strong emphasis on
sustainability, safety, and customer experience. NueGo
has rolled out a robust, future-ready training program
that prioritizes safety, guests’ comfort, and professional
development. Tailored to the nuances of electric buses,
the program is fast emerging as a benchmark in the
mobility sector. To date, over 3,000 Coach Captains and
400 Coach Hosts have successfully completed the
intensive training underscoring NueGo’s commitment
to upskilling talent and enhancing travel experiences.

Leave Boring Behind: The new BMW 2 Series
Gran Coupé launched in India.

The new BMW 2 Series
Gran Coupé was launched in
India. Locally produced at
i BMW Group Plant Chennai,
the second-generation
BMW 2 Series Gran Coupé
will be available in the country exclusively in the
petrol powertrain. The car can be booked at all BMW
India dealerships, and the deliveries will commence
from today onwards. The BMW 2 Series Gran Coupé
has carved out its own niche with its extroverted
design and sporty driving character. It has quickly
become a favorite among younger urban customers
seeking style with substance and a Gran Coupé
silhouette in the premium compact segment. Mr.
Vikram Pawah, President and CEO, BMW Group
India said, “The new BMW 2 Series Gran Coupé
attracts attention everywhere it goes with its sporty
silhouette and extroverted design. Packed with
luxurious touches and attitude inside-out, it is
perfectly suited to your style.
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Indriya unveils Aasmaniyat, a Diamond
Collection inspired by the cosmos

b

Indriya, Aditya Birla Group’s
jewellery brand, introduces
Aasmaniyat a diamond-
studded collection inspired by
the ethereal beauty and
vastness of the cosmos. Each
piece transforms celestial
wonder into intricately crafted
diamond jewellery, designed
to be statement pieces in your
trousseau. Aasmaniyat features a constellation of
stunning necklaces such as Orion, Lyra, Starveil, and
Solasta, and bangles, earrings, rings and more, that
captures the quiet poetry of the cosmos in diamonds that
shimmer like stars each design crafted with care and
love, showcasing the unmatched sparkle of Indriya
diamonds. Infused with a contemporary touch,
Aasmaniyat also features exquisite, coloured gemstones
reflecting the many hues of the night sky from twilight
blues to the ethereal glow of aurora greens.

D i

é, 5 =i aasmaniyal
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PNB Now Offers Easy Digital Opening of Sukanya
Samriddhi Yojana Accounts through PNB ONE App

>3} Punjab National Bank

. (PNB), India’s leading
public sector bank, has
announced the launch of
the online “Sukanya
Samriddhi Yojana”
(SSY) account opening
facility through its
digital platform PNB
ONE app. This initiative
marks a significant
milestone in the Bank’s
digital transformation
journey. The new facility enables existing PNB
customers to open SSY accounts for their girl children
anytime, anywhere, without the need to visit bank
branches. This digital initiative represents PNB’s
commitment towards leveraging technology for
social good and making government-backed savings
schemes more accessible to families across the
country.

Lighting The Path To Her Dreams
Today, Tomomow & Beyond

e (I@WOOO

AESL Signs MoU with Central Reserve
Police Force Family Welfare Association

In a landmark move to
support the families of
India’s frontline heroes,
Aakash Educational
Services Limited (AESL),
the national leader in test
preparatory services, has
signed a Memorandum of Understanding (MoU) with
the Central Reserve Police Force Family Welfare
Association (CWA). The collaboration aims to provide
comprehensive academic support, scholarships, and
career guidance to the children and families of CRPF
personnel across India. The MoU was formalised in
New Delhi by Shri Pauly P.P., DIG (Welfare),
Directorate General, CRPF, representing CWA, and Dr.
Yash Pal, Chief Academic and Business Head, AESL.
The initiative covers CRPF personnel, including
families of martyrs, gallantry awardees, retired officers,
and serving personnel, ensuring that no child of a CRPF
hero is left behind in the pursuit of academic excellence.
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Motorola Launches moto 996 5G - A True
Bestseller
. Motorola, a global
: leader in mobile
L) i technology & India’s

leading active Al

- smart-phone brand*

announced launch of

the moto g96 5G the

very first g-series

smartphone of the year and the true successor to last
year’s best-selling smartphone under 320,000, the
moto g85 5G. Redefining the sub 320,000 segment,
the moto g96 5G brings flagship-level features,
including a segment-best 144Hz 3D curved pOLED
FHD+ display with IP68 underwater protection, a
segment-best SOMP OIS Sony LYTIA™ 700C
camera powered by moto Al and 4K video recording
from all lenses, and a segment-leading Snapdragon®
7s Gen 2 processor with an AnTuTu score of up to
650K. It also boasts a premium vegan leather design,
is ultra-slim and lightweight, and comes in four
Pantone-curated colours with a 5500mAh battery
offering up to 42 hours of runtime.



Tata Motors Announces Introductory
Prices of the Harrier.ev

Tata Motors, India’s largest
4-wheeler EV manufacturer,
announced the introductory
pricing of the Harrier.ev -
| India’s most powerful home

" grown SUV. With the
innovations that are not just first in the industry but
among the first in the world and a commitment to
effortless ownership through a lifetime warranty* on the
battery pack, the Harrier.ev has not only reinforced its
reliability but has also successfully demonstrated its
supercar-like performance, go-anywhere off-road
capability, indulgent technology, and luxurious comfort
- truly establishing itself as the ultimate SUV of
tomorrow. Commenting on the competitive pricing
strategy of the Harrier.ev, Mr. Vivek Srivatsa, Chief
Commercial Officer, Tata Passenger Electric Mobility
Ltd., said, “With Harrier.ev we intend to unleash the true
potential of an SUV - delivering unparalleled supercar
like performance, go-anywhere off-road capability, and
indulgent technology with luxurious comfort.

SIMPLY SPEED

BMW Monsoon Service Campaign 2025
commences in India.

BMW Group India announced
the launch of BMW Monsoon
Service campaign across its
dealer network from 15 June —
30 November 2025. This
exclusive initiative will be held
across all BMW authorised workshops in India and
will ensure complete car readiness for the monsoon
season. Mr. Vikram Pawah, President and CEO,
BMW Group India said, “At BMW Group, we are
committed to making your driving experience
seamless and enjoyable throughout the year. Our
‘Proactive Care’s strategy allows us to redefine
service by foreseeing your needs ahead of time. The
BMW Monsoon Service campaign is specifically
designed to equip your vehicle for the challenging
monsoon conditions in India, ensuring optimal
performance. With the support of skilled technicians,
cutting-edge diagnostic tools, and authentic BMW
parts, we provide you with the reassurance you need
forevery journey.”

BMW Group India records highest-ever H1
car deliveries, on fast-track with 10% growth

Propelling its robust
performance in the
current year, BMW
Group India posted
its highest-ever car
PN deliveries in H1'25.
y The company sold
7,774 BMW and
MINI cars and 2,569 motorcycles between January to
June 2025. BMW sold 7,477 units and MINI 297 units.
In the second quarter (April — June), each month
recorded best-ever sales. Mr. Vikram Pawah, President
and CEO, BMW Group India said, “Carrying forward
the impressive performance of QI into HI, BMW
Group India is steering the success story for this year
with tremendous fervour. We are on a fast track, posting
+10% growth despite a challenging environment as we
continue to unfold new opportunities in luxury segment.
Changing the game with our thrust on electric mobility,
we are the most preferred Indian luxury EV brand with
phenomenal +234% growth.

Skoda Auto Volkswagen India adds Bentley to
its India portfolio

Skoda Auto Volkswagen
India Private Limited
(SAVWIPL) announced
_ the addition of Bentley, the
=~ legendary British brand, as
the sixth marque under the
Group’s umbrella. From 01 July 2025, SAVWIPL
will exclusively import, distribute and service
Bentley vehicles across the country, deepening the
Group’s commitment to India’s rapidly expanding
luxury car arena. All marketing, sales and after-sales
operations will be conducted under a newly
established entity, Bentley India, a group company of
SAVWIPL, which will oversee the brand’s India
strategy and retail network. Abbey Thomas has been
appointed as the Brand Director of Bentley India and
will lead the brand in the Indian market. Bentley India
will have three new dealer partners across key cities,
starting with Bengaluru and Mumbai, followed by
New Delhi.
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FILM CLUB

FILM PRODUCTION INTERNSHIP

OPEN FOR

&

Jaipur based Film Enthusiasts looking -
forward to learn and have Practical
Knowledge about the process of

Film Making !

If you are someone who has a zeal

to explore the field of Film Making,

here is an amazing opportunity for

you ! Explore , Work and Learn with
the industry experts...

Interested Applicants can Contact
Mr. Somendra Harsh
somendra.harsh@gmail.com
+91-9414044548

HEAD OFFICE
406, 4th Floor , C-43 , Guru Kripa Tower
Mahaveer Marg , C-Scheme , Jaipur - 302001
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ASH GROUP

W/
DR oF 5O THE WORLD OF SOLUTIONS

Ash Group is proud to be named with Mr. Somendra Harsh and Mrs. Anshu Harsh, received The BIZZ 2010 Award and Danik
Bhaskar MSME Awards 2011 & Business & Service Excellence Award 2012, 95 FM Tadka’s Women Recognition Awards
2014 in the field of Managerial Excellence for Title of Corporate Diva. Calgiri & Canada Rajasthan Association of North
India (RANA) 2014 Award, in 2015 received “Women of The Future Awards - 2015" By Rajasthan Cultural Awards
(Human Care Society), Pride of Jaipur from Bulletin Today- 2018, "Constant Contributor Award " by L.M. Eshwar
Foundation- 2018, Award for Legendary - Media and Entertainment- 2018 by Forti Advaivta (Forti Women’s Wing),
Women Achievers Award 2019 by Arya Group of Colleges, Mahila Shiromani Award 2019 (in the field of Literature)
byYuva Sanskrity and Raghu Sinha Mala Mathur Charity Trust.

We are highly appraised by our customers for the fast service that we provide to them. Its our strong goodwill that's attracting more
and more people from all over the world to become the proud customer of Ash Group

95 FM Tadka's Women
Recognition Awards 2014

"Constant Contributor Award "

by L.M. Eshwar Foundation- 2018

SILY JAIPUR

stimation for Your (o Baviaens & Life Siy

Firet Bl-Lingual [Handi-English] Life Sryle Manthly Magatine

P e e e ]

Danik Bhaskar MSME
Awards 2011

Calgiri & Cansda Rajasthan

Association of North Indis (RANA)

2014 Award

Award for Legendary -

Media and Entertainment- 2018

B

.

VOICE OF JAIPUR

Business & Service
Excellence Award - 2012

Women of The
Future Awards - 2015

Women Achivers
Award 2019

wrw DO

it

Special Recognition Award
on National PR Day - 2018

Pride of Jaipur from
Bulletin Today - 2018

rIM G

Reg. Office : 406, 4th Floor, "GURU-KRIPATOWER" ,

C-43, Mahaveer Marg C-Scheme,

JAIPUR - 302001 (Raj.) INDIA | Phone:- +91-141-4014474 | Mobile:- +91-94140-44548, 94134-01555
E-mail : info@simplyjaipur.in | Website : www.simplyjaipur.com, www.simplyjaipur.in
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SARVODAY SANSTHAN

NOURISH ROOTS OF ART,CULTURE & HUMANITY

LITERATUR

C

Itis a fundraising association that works globally to
provide support in Literature, Art, Culture &
Humanity via charity. Their members have spread
worldwide to ensure that fundraising amount to
delivering at the right place and for the right
purposes.

The world's best fundraising NGO works
outstandingly for Thar by raising money for ideal
cause, including Art, Culture & Humanity, help and
awesome donation causes.

We are a charity society that dedicatedly work for
several cities of Rajasthan.

Become volunteer and start donating for those,
who are unable to part in Art, Culture & Humanity,
that they deserve. Give your full support to make
their career.

We are a charitable society that dedicatedly work for several
cities of Rajasthan.

Our Work

We help by raising money for ideal cause, including
Literature, Art, Culture & Humanity.

Help & Support

Become volunteer and start donating for those, who are unable
to part in Literature, Art, Culture and Humanity, that they deserve

>

@ www.tharsarvodaysansthan.org

@ info@tharsarvodaysansthan.org

Jodhpur : 986, Kedar Bhawan, Sth Ummed Hospital Road,Sardarpura, Jodhpur - 342001 Rajasthan

Jaipur : 406, 4th Floor, "GURU-KRIPA TOWER" , C-43, Mahaveer Marg. C-Scheme, JAIPUR - 302001 (Raj.) INDIA | Phone:- +91-141-4014474,4034474

] Mobile:- +91-9414044548,9413401555
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An Initiative by

FILM CLUB

A pllakforre for fillee. lovers

CINEMASTHAN"

The Real Cinema of Rajasthan

RAJASTHAN'S OWN OTT
www cmqmasthan com

Cinemasthan is an Online Over The Top (OTT) video
streaming platform initiated by RIFF Film Club.Cinemasthan
primarily focuses on the Rajasthani Language content and also
offers Short Films, Music Video Albums, Feature films,
Documentary Films, Animation Films & Regional Films from
India and abroad. Cinemasthan is the first Rajasthan's own
OTT Platform which has a highly evolved video streaming
technology and high attention to the quality of experience
across various devices and platforms.

Available on
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FILI\/I CLUB

which bring film lovers &
film makers together to enable
exchange of information and
single window solutions for film industry....

The club aims to do creativity through year round activities :

SEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEN|
Film Festival Film Screening m Knowledge Series

Shooting Location and Equipments & Auditions

Interaction with leading Film Makers, Technicians & Actors

Do registration at www.rifffilmclub.org 4 info@rifffilmclub.org

HEAD OFFICE : 406, 4th Floor, "GURU-KRIPA TOWER", C-43, Mahaveer Marg. C-Scheme,
JAIPUR - 302001 (Raj.) INDIA | Phone : +91-141-4014474 | M : 9414044548
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CINEMASTHAN"

The Bwel Cioirns of Bapsian

Presents

ajasthan International
Film Festival
Accredlted by FFSI)

12 RAJASTHAN
INTERNATIONAL
FILM FESTIVAL

- RIFF 2026

31st January - 4th February, 2026 | Jodhpur, Rajasthan

@ OPEN FORUM (TALK SHOW)
@ INTERNATIONAL SEMINAR

@ FILM SCREENING
@ AWARD NIGHT

SUBMIT YOUR

FILMS

Submit your Short / Documentary/ Animation Films
Music-Song , Video Albums / Feature Films
(Regional, National, International)

of any theme |

( www.riffjaipur.org k)

https://filimfreeway.com/riff2026

Film Entry Submission

First Deadline : 31st October 25
Second Deadline : 30th November 25
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